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MARCH/APRIL: LOVE & SEX ISSUE

One love, one magazine...Love is in the air as JAMROCK
explores what it means to be truly fulfilled in relationships,
work, creativity, and friendships.

« Commitment phobia, jazz festivals, romantic getaways,
haute scents and more!

MAY/JUNE: MIND & BODY ISSUE

One people, one spirit...Helping you to become healthy,
wealthy and wise, JAMROCK celebrates inner spirit and self-
improvement with our first ever wellness issue.

« Spring styles, alternative medicine, mineral makeup, holistic
hotels & spas and more!

JULY/AUGUST: TRAVEL & SPORTS ISSUE

One life, no borders ...With summer’s arrival, JAMROCK is
on the move, exploring exotic new locales and pushing our
bodies to the limits.

* Private island getaways, cricket showcase, cruise couture,
top Caribbean golf courses, and more!

SEPTEMBER/OCTOBER: STYLE ISSUE

One people, many looks...JAMROCK's fall fashion issue
spotlights emerging designers, latest trends and the hottest
looks for the new season.

« Caribbean designers and stylists, pageant wars, fall
accessories, city shopping guide, and more!

NOVEMBER/DECEMBER: ENTERTAINMENT ISSUE

One nation, one pulse...JAMROCK'S blowout end-of-year
entertainment issue spotlights the best of the year and
previews what's to come in music, culture and entertainment.
« Top 10 artists of the year, Thanksgiving Caribbean style, fall
culture guide, and more!

JANUARY/FEBRUARY: PROSPERITY ISSUE

One culture, so many riches..JAMROCK'S prosperity issue
highlights inner and outer wealth, helping our community
discover their true potential for abundance.

« Caribbean philanthropists, gift guide, comfort food, Feng
Shui decor, cosmetic dentistry, and more!






Gender

Female 67%
Male 33%
Age

12-17 0.50%
18 - 24 16%
25-34 46%
35-49 31%
50 - plus 6.50%
Median Age 33

Readers With Children

Under 4 years old  22%

4 - 18 years old 38%
Distribution

Subscription 38%
Grocers/Bakeries 28%
Drugstores 7.30%
Bookstores 13%
Airports 6%
Promotions 5.10%
Other 3%
Readers Per Copy: 4.3
Total Readers 645,000
Circulation 150,000

Household Income

Under 25k 11%
25k-50k 38%
Over 50k 51%
Average HHI 68k
Education

High School 10%

College graduate  48%
Jr. College/Trade/

Technical 24%
Graduate School 18%

New England - 12,750
Maine

New Hampshire
Vermont
Massachusetts

Rhode Island
Connecticut

Middle Atlantic - 46,950
New York

New Jersey

Pennsylvania

East North Central - 5,850
Ohio

Indiana

Illinois

Michigan

Wisconsin

West North Central -7,350
Minnesota

Missouri

North Dakota

South Dakota

Nebraska

Kansas

Computer Use

Home 16%
Office 36%
School 13%

Home and School 21%

Home and Office  49%

No Response 3%
Occupation

Business Owner 37%
Professional 44%
Blue Collar 19%
Residence

House 58%
Apartment 31%

Condo/Townhouse 11%

South Atlantic - 27,750
Delaware

Maryland

D.C.

Virginia

West Virginia

Nort Carolina

South Carolina

Georgia

Florida

East South Central - 10,350
Kentucky

Tennessee

Alabama

Mississippi

West South Central - 6,600
Arkansas

Louisiana

Oklahoma

Texas

Mountain - 1,200
Colorado
Montana

Idaho

Wyoming

Arizona

New Mexico

Utah

Nevada

Pacific - 16,200
Alaska
Washington
Oregon
California
Hawaii

International - 15,000
Caribbean Region
France

London

Japan

Germany

Total All Regions
150,000






JAMROCK Magazine is a full color publication printed on an offset
web press.

All ads must be submitted digitally. File formats include:
Quark, InDesign, lllustrator, PSD, TIFF, JPEG, EPS and PDF.

All files must be press ready high resolution in CMYK format and
have included or embedded all fonts and images.

For information or any questions on file formats and specs please
send an email to: advertising@jamrockmagazine.com, or call
212-571-4JAM (4526).

You can also contact your JAMROCK Ad Sales Representative.

JAMROCK ON THE WEB

With a dynamic, visually-appealing website, our advertisers can
now take advantage of the newly relaunched JAMROCK website
and bimonthly electronic newsletter. Visitors to the website can

get up-to-date, breaking news on the latest events, download the
magazine, get the latest news, and interact directly with JAMROCK's
staff and advertisers.

Check us out at www.JAMROCKMAGAZINE.com!
3 Month Average Monthly Traffic

Unique Visitors 3.1 Million
Session duration 8.2 Minutes
Pages per session 7.9

Demographics

Female - 73%

Married - 43%

Working - 56%

Homeowner - 63%

With some college education - 48%
Raising children - 52%

Average Age - 38

Average HHI - 75k

2 PAGE SPREAD:

Trim Size: 18 x 10.875

Full Bleed: 18.25 x 11.125
Type Safe Area: 17 x 9.875

FULL PAGE:

Trim Size: 9 x 10.875

Full Bleed: 9.25 x 11.125
Type Safe Area: 8 x 9.875

HALF PAGE:

Trim Size: 9 x 5.4375

Full Bleed: 9.25 x 5.6875
Type Safe Area: 8 x 4.4375

ONE COLUNMN:

Trim Size: 3 x 10.875

Full Bleed: 3.25 x 11.125
Type Safe Area: 2.5 x 10.375
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] Issue Closing In Store

Print Rates Open 3X 6X 12X
JAN/FEB 12/24/2007 1/15/2008

FOUR COLOR
MAR/APR 2/12/2008 3/5/2008

Full Page 15,750 14,900 14,200 13,500
MAY/JUN 4/9/2008 5/1/2008

Half page 9,054 8,600 8,100 7,700 JUL/AUG 6/11/2008 7/2/2008

Third page 6,070 5,700 5,450 5,100 SEPT/OCT 8/13/2008 9/4/2008

AT NOV/DEC 10/8/2008 11/5/2008

Full Page 11,915 11,319 10,700 10,200

Half page 7,425 7,053 6,700 6,300

Third page 4800 | 4500 | 4330 | 4100 CONTRACT AND COPY REQUIREMENTS
1. Jamrock reserves the right to refuse any advertisement which, in the publisher’s
opinion, does not conform to the standards of Jamrock. All advertisements are

COVER RATES accepted and published by Jamrock upon the representation that the advertiser and/
or agency is authorized to publish the entire contents and subject matter thereof.

Cover 2 20,750 19,700 18,700 17,700 2. If the advertiser in this agreement is contracted for a “frequency rate” the
advertisements are to be run consecutively or no less than once per issue.

Cover 3 19,250 18,270 17,370 16,500 3. Space orders from advertisers specifying pages or requesting insertion of
advertising in certain positions with the proviso “or omit” will only be accepted
according to space availability on the date of signed contract. No oral agreements

Cover 4 22,750 21,600 20,500 19,500 will be recognized.

4. All advertising copy, cancellation or corrections must be in Jamrocks production
office according to current deadline schedules. It is the responsibility of the advertiser
to provide new ad copy to Jamrock by the published deadline. In the case of
untimely submissions, Jamrock shall print previous ad copy.

Web Rates - ' )

5. The terms, conditions and rates stipulated in the current rate card shall apply only

Ad Type CPM if this agreement is fully performed by advertiser according to its terms. If advertiser

.. cancels this agreement for any reason, or if Jamrock cancels this agreement for any
(Cost per Thousand Visitors) of the reasons set forth in paragraph 6 hereof, then advertiser agrees to pay for all
advertising used from date of this agreement to date of cancellation at the actual
264X180 Banners $8 rate earned rather than the contracted rate.
6. Jamrock reserves the right to cancel this agreement at any time upon default by
advertiser in the payment of bills, or for any violation by advertiser of this Agreement
792X540 Banners $18 or of any of the conditions herein named. Advertiser agrees to pay all costs and fees
including attorney fees incurred by Jamrock in collecting bills due from advertiser
and enforcing publisher’s rights under this agreement.

805X115 Leaderboards $24
7. If advertiser cancels this agreement with 30 days written notice to Jamrock,

) advertiser will be “short rated.” This means that the advertiser will be billed according

Newsletter SpOI’]SOI‘ShIp $3O to actual number of ads run, not contracted rate.

8. The advertiser will indemnify and hold harmless Jamrock from any claims,
120/160X600 Skyscrapers $15 damages, or liability resulting from publication of any advertising copy submitted
by the advertiser, including suit costs and reasonable attorney fees. Without limiting
the generality of the foregoing, the advertiser represents and warrants that any copy
i i i submitted is truthful and in compliance with all applicable laws and regulations.

Streaming Video Sponsorship 42 bmitted is truthful and i l ith all applicable | d regulati
9. If any legal action is brought to enforce any of the provisions of this agreement, or

184X90 Homepage $37 for any breach thereof, reasonable attorney’s fees and costs shall be awarded to the
prevailing party in said action.

10. If at any time advertiser through its legal name or a fictitious name (“D.B.A")
enters into a sale escrow or bulk sale or bulk transfer escrow it is required as a
condition hereof to immediately notify Antilles by certified mail of such escrow.
Failure to notify Jamrock shall not allow termination of said debt through the escrow.

11. Advertisers placing business through an advertising agency assume full liability
for payment to Jamrock. If the agency defaults, the advertiser is still liable.
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advertise@jamrockmagazine.com

Tel: 212-571-4JAM (4526)
Fax: 212-571-4JAM (4526)

JAMROCK Magazine
225 Broadway, 5th FL o
New York, NY 10007 #

www.jamrockmagazine.com




